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I want you to remember, three things  

1. Collaboration & Communication 

Architecture was key to our successes  

 

2. Social Media was a vital hook to 

making this work  

 

3. We turned òSkeptics into Believersó 
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Introducing the Gillette Fusion ProGlide  
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Meet the Gillette Fusion ProGlide  

Benefit:  

ÅUnsurpassed comfort  

ÅTurns shaving into 

gliding  
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Governing Insight  

There is pervasive consumer 

skepticism in razor 

companies.  People are 

vocally challenging the 

cost, value, and innovation 

of razors in general, and 

Gillette in particular.  
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The Assignment  

Make ProGlide  famous!  
 

ðCreate buzz & demand  

ðDesign a communication solution that òturns 

shaving into gliding and skeptics into 

believersó 
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So, with an insight in mind, we designed a 

programé 

Outreach to 
Grooming 
Experts 

Outreach to 
Consumers 

Search 
Engine 

Marketing 

Content 
Syndication 

Studio 
Experience: 
Y&D Square 

Pre & 
Launch 

Media (TV, 
Print, Web) 

In Store 
Media 
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Collaboration & Communication 

Architecture  
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Social Media was a key anchor point  
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120,000 samples distributed throughout Canada  

7.9MM site impressions  

How? 
- Blogger Kits & Influencer Outreach  
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How? 
- YouTube Channel  

Å440,000 + visitors over the June period alone  

Å300% spike in site visitors after Pre -Launch TV went live 

Å64 Canadian òshaveó videos uploaded to the channel 
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How? 
- Twitter 
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How? 
- Facebook  

Å20 million impressions  

Å86,000 Facebook  fans added ( 308,000 

total ) over launch  

Å17,000+ interactions  
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How? 
- PR: Media Coverage  


